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LGBT show
broadens
perception
of identities
By Angela Medina
@angela_m514

S.T.O.R.Y. deliver the books and
often read to young children at
after-school programs in places
such as the YMCA or the Boys and
Girls Clubs, or areas low-income
students, Hughes said.
S.T.O.R.Y. buys all new books
and works with local teachers to
choose age-appropriate titles, he
said.
He also said it’s important for
S.T.O.R.Y. to donate new books to
children.
“There’s a difference between
getting a used book and a new
book,” he said. “We take used
books, but those aren’t the books
we donate to the children,” he also
said. “We always want to donate
new books.”
Hughes said the books that
have been donated are mostly for
younger elementary school children.

SJSU’s LGBT Resource Center
will host a series of performances
that share the experiences of students who have felt their identities
have been marginalized by society
in its first Project QX production.
Project QX, which will take place
on Thursday May 2 in Morris Dailey Auditorium at 8 p.m., will showcase 11 performers from both SJSU
students and the community.
“Queer intersectionality is the
idea that we have all of these identities and they all influence who
we are as people,” said Nick Chu,
the event coordinator intern at the
LGBT Resource Center.
The title of the Thursday evening’s performance, Project QX,
is representative of embracing intersecting identities, according to
Chu.
“Visually, it’s an ‘X,’ it’s a cross,
it’s things that are crossing, and intersectionality is the idea that your
different identities will intersect
and create a different reality in
your life,” Chu said.
According to Chu, people can
identify by their gender, body
shape, ethnicity and other factors
in which society establishes expectations based on those identities.
When people self-identify using multiple characteristics, those
intersecting identities can conflict
with each other and confuse the individual, according to Bonnie Sugiyama, the assistant director of the
LGBT Resource Center.
Chu said society doesn’t accommodate the varying identities in
which people perceive themselves,
and that, in return, can manifest
into cultural insensitivity.
“I guess (the idea for the event)
stemmed from, like, my falling out
with the idealism of queer social
justice — this idea that ‘oh, we’re
this oppressed group, therefore

SEE DONATIONS ON PAGE 8
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International students in the SJSU English as a Second Language International Gateways program play volleyball on the A.S. lawn. Raphael Kluzniok / Spartan Daily
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Student-founded company S.T.O.R.Y. fights local illiteracy
By Lauren Hailey
@LaurenOLovely
SJSU students use their business, marketing and design skills
to create a clothing line company
to help local schoolchildren with
Start Them Off Reading Young.
Also known as S.T.O.R.Y., Start
Them Off Reading Young is an apparel company that was founded
and run by full-time students and
is committed to fighting illiteracy,
according to Trenton Hughes, asenior business management major
and author.
Hughes founded the company
in the summer of 2012, which sells
mainly surf-and-skate style apparel.
Anyone can purchase the apparel at story4story.com, Hughes
said.
Hughes, who was the president
of the Community Service Club on
campus, began the company with
other club members.

“It was kind of my vision, but
kind of a shared vision,” he said.
“We’ve all used our experience
we’ve gotten from SJSU, we made
something cool and we do something with it.”
Hughes said his experience
with the Community Service Club
inspired him to build the company.
“In the Community Service
Club, we’ve helped so many different types of people, but it was
always so rewarding to work with
children,” he said. “We all really like reading and we know the
power of reading, and illiteracy is
a problem.”
According to literacy statistics
compiled by the National Assessment of Adult Literacy, one in
four children grow up not knowing how to read.
“It’s something that was worth
going after,” Hughes said. “I
haven’t seen too many big programs locally trying to fight illit-

CHILD DEVELOPMENT

Campus preschool teacher
researches young minds
By Leeta-Rose Ballester
contributing writer
Traces of clay clung to her floral
print skirt and remnants of paint and
glue, that escaped the soap bubbles
when she washed her hands, stuck to
her.
Her tight brunette curls that were
pulled back compactly in a bun unravel along her hairline, but she maintains a thin lip-sticked smile despite
the looks of exhaustion as she wrapsup a rewarding day at the lab.
Alexandria Perez conducts her
work among harmonious discord
that is atypical of the stark, sterile environment one might associate with
research.
Spilled seeds sprawl across the
linoleum, pine cones suspend from

the ceiling and natural light from the
large window falls onto color-splashed
collages and stick figures that adorn
the walls.
Perez’s laboratory is a preschool
classroom.
Perez completed her Master’s of
Education degree at San Jose State in
2011 and is now the lead teacher in
the “Butterfly” room at the Associated
Students Child Development Center.
She subscribes to the Reggio Emilia style of classroom management, an
emergent curriculum in which teachers offer materials, but the children’s
interests dictate daily activities.
Therefore, careful observation of
the children’s interests and the discoveries they make are key, according to
the National Association for the Education of Young Children’s website.

eracy, (and) we want to start them
off as young as we can.”
Hughes said the skills he
learned in his business classes,
such as marketing and entrepreneurial skills, helped him build the
company.
The company has a concept
similar to the “One-For-One”
concept utilized by the shoe company TOMS, where for every shoe
purchased a shoe gets donated,
Hughes said.
Except for every apparel item
purchased, a child receives a new
book, according to Hughes.
The money made through purchased apparel is used to purchase
new books for local schoolchildren, he said.
“We would make clothing with
our own stories on them,” Hughes
said. “We’ve donated over 150 books
so far.”
In addition to donating the
books, the team members at

Contrasting with the teacher-led
rooms that have been a part of many
people’s lives, there isn’t a rigid lesson
plan in Perez’s classroom.
Instead, the teacher is flexible to
the ideas that the children conjure up.
The focus lies on what the children
can discover with encouragement
rather than forced lessons. Every moment is grasped as a teachable one.
Aside from her observation and
interaction with the children, Perez
hosts teacher’s aides and practicum
students who are learning how to
practice an unfamiliar approach in
the classroom environment.
SJSU students from the Child Development program implement and
assist with projects in the classroom of
the curious preschoolers.
“A lot of it is spent setting an example of constructive engagement with
an end of view, but not setting the end
of view,” Perez said.
The art displayed in the room is all
original work of the children.
However, there is one neatly typed,
laminated list displayed at adult eye

level. Perez said that this is a prompt
for student teachers and aides who
visit her classroom.
“We try to play a game with the
children,” Perez says. “We respond to
their questions with more questions.
It gets them thinking.”

I enjoy
observing what
it means to be
human ...
Alexandria Perez
preschool teacher at the
Associated Students Child
Development Center
The list gives the teacher’s aides
ideas for open-ended questions that
go beyond the definitive yes and no.
“I enjoy observing what it means to
be human from those who seem more
in tune with what life is all about,” Per-

ez said. “Feeling deep feelings, moving with expression and movement
as dance, listening hearing sounds as
music and learning through experimentation and getting really jazzed
about it.”
Perez displayed just how “jazzed”
she could get during a lively scarf
dance with the children.
However, it wasn’t just dancing for
the sake of dancing. There was a fluid
mix of discussion about shapes and
colors built into the dance party. Perez
brought up topics, but the children led
the conversation.
“Open-ended invitations and the
questions that come with them allow
for the children to share their knowledge without feeling tested,” Perez
said. “All of our invitations have objectives based on their developmental
levels and, most importantly, their
interests. Therefore, my main objective is to stay in tune enough with the
children to pick up on their interests
and questions.”

SEE PEREZ ON PAGE 3
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Honors students fundraise for Turetsky Scholarship
By Amanda Hochmuth
@arhochmuth
SJSU professor Howard Turetsky lost his battle with stomach cancer on December 4, 2012, but
thanks to the dedicated efforts of some current
and former students, his impact on education
will continue.
Marketing honors students Diana Dao, Caroline Forbes and Nikki Sharma are teaming up
with SunnyKarma, an online fundraising platform, to raise money for a scholarship established
in Turetsky’s honor.
An on-campus kickoff fundraiser will take
place on Wednesday, May 8 from 3:30 p.m. to 8
p.m. on the Seventh Street lawn across from the
Event Center.
According to the accounting department,
Turetsky taught accounting and finance at SJSU
from Fall of 2000 to Fall of 2012.
He was heavily involved in Beta Alpha Psi, a
scholastic organization for finance information
professionals, and after the 10th Street parking
garage shootings at SJSU in 2010, he was also active in creating scholarships in honor of the two
victims who were both accounting students.
According to Dao, the scholarship in
Turetsky’s name was originally established by
his partner, Cecily Fung and SJSU’s accounting
department.
Six days after his passing, Fung wrote on a
Facebook page set up for the scholarship that
more than $1,000 in donations had already
come in.
Elina Elek, a founder and CEO of SunnyKarma and a 2006 graduate of SJSU’s accounting
program, said she wants to give back to her alma
mater and working with marketing students on

the scholarship fundraiser was a natural choice.
“To me personally, he was not just the professor of my cost accounting class, but also a
mentor,” she stated in an email.
According to Dao, the event began as a marketing project for the Gary J. Sbona Honors Program
and was focused on raising awareness on campus
about SunnyKarma itself, but quickly grew.
“Elina said ‘I remember him (Turetsky) as
a professor, I’d like to do something bigger,’”
Dao said.
Elek’s company, SunnyKarma, allows users to
create and bid on auctions online and win various
experiences or meetings, while 100 percent of the
funds go to worthy charity causes.
According to the marketing group, their
on-campus event will target students as well as
alumni.
At the event, students will be encouraged to
sign up for SunnyKarma and choose the already
set-up “Turetsky Memorial Scholarship” as the
beneficiary for any of their auctions.
In addition to food and games, the event will
feature some noteworthy raffles.
“We’ll be raffling off an item each hour,”
Dao said.
These will include Spartan Shops gift certificates and gift cards to places including Starbucks
and O’Flaherty’s, all while leading up to the grand
prize – a private jet ride to dinner in Half Moon
Bay and an aerial tour of the Bay Area.
But students don’t have to wait until the day of
the event to win something.
According to Dao, the group is
organizing
a
campus-wide
scavenger
hunt that is taking place now and will continue every day leading up to the May 8
fundraiser.

Howard Turetsky, SJSU accounting professor for 12 years, passed away on Dec. 4, 2012.
Photo courtesy of Diana Dao

“We were inspired by a person who hid an
AMC gift card in the library and posted about
it on the SJSU Confessions Facebook page,” Dao
said.
Gift cards will be hidden around campus
between the hours of 10 a.m. and 2 p.m. for
students to find via clues posted on the SunnyKarma Facebook page and “turetskyfundraiser”
Instagram account.
All money raised will go directly to the scholarship, which will be given to a deserving student
on an annual basis.
According to Dao, because of Turetsky’s involvement in Beta Alpha Psi, the scholarship will

be awarded to a Beta Alpha Psi student at a banquet on May 22.
The honors group encourages any student
who has been positively affected by Turetsky’s
guidance and instruction to come to the fundraiser or log on to SunnyKarma and help honor
his legacy.
“He genuinely cared about his students and
his class was always fun and invigorating,” Elek
stated. “(This) whole idea is very close to my
heart ... I wanted to honor the memory of my
professor.”
Amanda Hochmuth is a Spartan Daily staff
writer.

PREVIEW

New event to offer ‘Beta Tasting’ on truck cuisine
By Bryan Delohery
@Bdelohery
The Bay Area Mobile Food
Vendors Association is hosting
Beta Tasting today for a chance
for Bay Area foodies to sample
delicacies from local gourmet
food trucks.
Beta Tasting will be held
from 6 p.m. to 9 p.m. at the San
Jose Giants stadium, located at
588 E. Alma Ave. in San Jose.
The event will feature 14
local trucks showcasing new
dishes for customers to taste
and give their feedback.
There will be a variety of
food from bacon-cheddar waffles to Middle Eastern wraps.
According to Jennifer
Doan, the marketing manager
at Dishcrawl, the Mobile Food
Vendors Association is a new
organization made up of local
food trucks that want to get
support from the communities
they serve.
“The vendors association
came to us with an idea that
they wanted to do a food truck
festival,” Doan said. “So we
came up with the name Beta
Tasting, a play on words because we are in the Silicon Valley.”
Doan said one of the reasons
for having the event is so the
trucks can get feedback on new
dishes they are testing.
“The dishes are mostly new
but they will be showing some
of their current menu as well”
Doan said.

Judy Vandoorne, the owner
of Waffle Amore, said the gourmet food truck industry has
started to explode.
“It’s really nascent in the
south bay, it’s a little more established in San Francisco but
it really started in Los Angeles,”
Vandoorne said. “There is such
a mix. We represent a certain
portion of the market.”
Vandoorne said Beta Tasting is another way to bring together different demographics
of the Bay Area.
“Because the Mobile Food
Vendors Association is a 501(c)
nonprofit, that allows us to go
into under-served areas and
do a lot of fundraisers,” Vandoorne said. “This thing can
just be so community beneficial.”
Scott Shumaker, the coowner of Brothers Gow Chow,
a Middle Eastern gourmet food
truck, said he is excited for Beta
Tasting because it is the start of
the food truck season.
“A lot of the events we go to,
which are put on by other companies, charge a fee,” Shumaker
said. “This is us trying to get our
own company together. We are
looking for support from the
community.”
According to Shumaker,
this is the first Beta Tasting and
he is expecting a large crowd.
Doan said there have been
900 tickets sold so far and she is
expecting more.
Waffle Amore, one of the
featured trucks, uses real Bel-

gian waffle recipes to create
treats ranging from a strawberry cheesecake waffle to the
new “hella-peno, a bacon, lettuce and tomato waffle with
jalapeno flavored bacon.
Vandoorne said Waffle
Amore was started in June of
last year after she returned
from Belgium.
“I went to Belgium to learn
the craft (of waffle making), I
went to the factory that made
my oven and I was taught there
by a very cranky French chef,”
Vandoorne said. “But he was
damn good at what he does, so
I understand the dough, I understand the batter. I learned

For showtimes, advance tix and more, go to

cameracinemas.com

Best Theaters -- SJ Mercury and Metro Readers
Always Plenty of Free Validated Parking All Sites
All Shows Before 12 noon Only $5.00
Senior Tuesdays -- $6 all day (63 and older)
Student Night Wednesdays -- $6 after 6pm w/ID
Seniors/Kids/Students/Military--$7.50 (C12/C7) / $7 (C3)
Mats: $7.50 (C12/C7) / $7 (C3) b4 6pm M-F & 4pm Sat-Sun
◆ Sony 4K Digital • ✔ Final Week • * No Passes

CAMERA 7• Pruneyard/Campbell • 559-6900
◆*IRON MAN 3 3D/2D (PG-13) D-BOX SEATS
◆*THE RELUCTANT FUNDAMENTALIST (R)
◆*THE BIG WEDDING (R) ◆*MUD (R)
◆OBLIVION (PG-13) ◆42 (PG-13)

LOS GATOS • 41 N. Santa Cruz • 395-0203
CAMERA
12
Closed For Renovation,
Re-opens Summer 2013
CAMERA 12 • 201 S. 2nd St, S.J. • 998-3300
◆*IRON MAN 3 (in 2D/3D) (PG-13)
◆*AT ANY PRICE (R) ◆THE SAPPHIRES (PG-13)
◆THE PLACE BEYOND THE PINES (R)
◆*THE BIG WEDDING (R) ◆42 (PG-13)
✔◆*FILLY BROWN (R) ◆OBLIVION (PG-13)
✔◆EVIL DEAD (R) ◆*PAIN & GAIN (PG-13)
✔◆OZ THE GREAT AND POWERFUL (PG)

CAMERA 3 • 288 S. Second, S.J. • 998-3300
*IN THE HOUSE (R)
*BLANCANIEVES (PG-13) *ANGELS SHARE (NR)
ROCKY HORROR PICTURE SHOW -- Sat at 11:30pm
OPENS 5/10! THE GREAT GATSBY PEEPLES

MIDNIGHTS CHILDREN AFTERSHOCK
DISCOUNT (10 Admits/$60) / GIFT CARDS
PURCHASE AT THEATER BOX OFFICE OR ON-LINE

THEATER RENTALS -- CALL 896-5560

about everything I didn’t
know.”
Shumaker said he hopes the
food truck industry will allow
him to move on to other business ventures.
“We would like to open a
Castro pub and a clean com-

missary (dump station for
food trucks,)” Shumaker said.
“Many of the commissaries
are in San Francisco and east
San Jose, now most of our work
is on the peninsula.”
He said there is amazing food coming off of these

trucks and that they are not
just taco trucks anymore.
Tickets are $2 and available
from the Beta Tasting website
with dishes ranging from $3
to $5.
Bryan Delohery is a Spartan
Daily staff writer.
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Perez: Observing children’s behavior to enhance education
FROM PAGE 1
After the movement and music
was over, Perez asked the children to
choose an invitation station. Each activity table was overflowing with materials for the children to experiment
with. Each had a theme, but no expectations. As the children experimented, Perez sat down with her notebook
and began her observations.
She jotted down a few words before
the children would come to her to ask
questions or request help. Each time
she would gently set down her pen and
paper and offer assistance.
“What makes the preschool an
interesting environment to conduct
research is the impact of the teacher/
researcher child/participant relationship,” Perez said. “We teachers are not

just observers. We are interactors, coworkers and coaches all in one.”
She said she prefers the qualitative
aspects of her research over the quantitative, but funding depends on being
able to provide numbers and evidence
of growth in the children.
At the beginning of a child’s journey in the Butterfly room, assessments are made on where they are in
their cognitive and physical development. Observations and documentation of the activities they accomplish
are used to see that the child is making
progress toward the next level. Perez
can then offer the child activities that
might help facilitate movement forward.
One of the biggest concepts in the
life of a 3 year old is learning society’s

expectations and how to be an upright
citizen — or in other words, manners, Perez said. “Behavior is one of
the most discussed topics within the
classroom, for this reason I was very
pleased to find a somewhat simple
method for approaching how to coach
behavior,” Perez said. “I have noticed
that when I approach the children
with a playful, silly demeanor, they often respond much differently than if I
tried a serious no-fuss approach. I feel
like this greatly mirrors the unconditional love that they receive at home.
It is important for me to make it clear
that their behavior will not change the
way that I feel about them as lovely
people.”
Perez said that her research is
mostly made up of gathering quotes,

Performance: Students express
themselves with personal stories
FROM PAGE 1
we’re going to set everything
right because we know what
oppression is like,’” Chu said.
“But for some reason, even
in the queer community,
there’s almost one perspective on it and it doesn’t include people with different
body shapes (and) people of
different mental and physical abilities statuses.”
Chu said people who are
being physically, mentally or
sexually abused can be perceived as not conforming to
particular behaviors or personas.
According to Sugiyama,
society often pigeonholes individuals to assimilate into
certain identities that are socially acceptable.
For instance, Sugiyama

referenced WNBA star
Brittney Griner — who openly discussed her sexuality in
an interview with Sports Illustrated — as an example of
Griner’s athletic and gender
identity intersecting. Society has placed assumptions
on how athletes and women
are supposed to be perceived,
she said.
“I think (the show) will
allow everybody to be themselves,” Sugiyama said. “I
think for a lot of the (performers), (what) you might
hear in these stories is that
they felt pigeon holed themselves because growing up,
society does have these
expectations so they start
(wondering about) how they
identify.”
According to Chu, not

talking about intersecting
identities promotes selfhate.
“You feel like you don’t
exist,” Chu said. “You feel
like when you have this confluence of all of your identities that doesn’t fit a certain
mold or a certain image,
there’s no validation out
there and you feel like you
don’t exist or you feel like
you’re not right or you have
no direction.”
The direct effects of not
having this conversation, according to Chu, are low selfesteem, depression, suicide
and anger.
Similar to the “The Vagina Monologues,” Sugiyama
said Project QX is a series of
stories expressed through
performances ranging from

artwork and observations in order to
decipher where each individual child
is in their stage of development. With
this information she can begin to determine what might be most helpful
for their growth and how each child
responds to activities and stimuli.
“Ultimately, I want to set them up
for success,” Perez said. “How they are
successful is up to them. Their ideas
are limitless. I want to provide them
with a space where they feel like they
can think freely and feel pride.”
Michelle Renwick, one of Perez’s
assistants, said that Perez takes her favorite approach to research, the classroom and children.
“You’re working with the child,”
Renwick said. “Not only guiding them,
but letting them come up with their

singing and dancing to poetry. Some participants have
even crated short films and
choreographed a contortion
routine, Sugiyama said.
Lindsey Young, a senior
sociology major and participant, said her monologue
performance will discuss her
experience as a bisexual.
“I wanted to share a deeper side of myself and I wanted to express how my family
has shaped me to become a
stronger and better person,”
Young said.
She said the objective of
the performance is to promote more acceptance within the community.
“We’re all human beings
and we all need to feel that
someone loves us, someone
can be our friends our family members and be there for
us,” Young said.
Chris Rodriguez, a graduate student in sociology, said
she wanted to talk about her
experience as a domestic violence survivor — a topic she

own ideas. She builds off what they say
instead of projecting on them.”
At the end of the day in Perez’s
lab it becomes difficult to define who
the researcher really is. There is an exchange of questions, exploration and
discovery that is intimately shared
between child and teacher that goes
back and forth much like the swing in
a play yard.
“These children are literally my future and my children’s future,” Perez
said. “I would like to see them follow
their intuitions and enjoy this life,
while at the same time making decisions based on how those decisions
will influence the community, the environment and the future.”
Leeta-Rose Ballester is a contributing
writer.

said she’s only shared with a
few people.
“I wanted to get out a
message about my story as
a butch lesbian and my take
on domestic violence in the
community and (about) myself,” Rodriguez said.

We’re all
human
beings and
we all need
to feel that
someone
loves us ...
Lindsey Young
Senior sociology major
Rodriguez said one of the
benefits of putting on a production like Project QX is sharing experiences and building a
sense of camaraderie.

“Personally, the benefit is
a release — to get something
off my chest and out there
that is so memorable and so
important to me,” Rodriguez
said.
Along with the audience’s
reaction, Chu said he is most
looking forward to allowing his cast to express themselves.
“Something I realized
during the course of this is
a lot of the people involved
in the project, and me, we
all had felt this feeling that
we’re not enough for someone or that our story is not
worth telling,” Chu said. “I
know that I reached a point
where I realized that all I really wanted from this was
not this huge philosophical
thing, but just to tell people
who are involved: you’re
enough, and you’re not just
enough, you’re more than
enough for yourself (and society).”
Angela Medina is a Spartan
Daily staff writer.
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Starbucks aims to recreate coffee klatch online
By Melissa Allison
McClatchy Tribune
Back in the social-media
stone age, about 2005, customers who yearned to interact with Starbucks could talk
to a barista or read quotes on
its coffee cups.
“Love wins,” read quote
No. 257, from television and
radio host Tavis Smiley.
“Evolution is beautiful,”
said No. 35, creating a bit
of a stink in anti-evolution
circles.
Now fans interact with
the world’s largest coffeeshop chain without even visiting a cafe. They just log on
to their favorite social-media
site and there’s Starbucks or
Frappuccino or Starbucks Indonesia chatting away.
One of the most successful brands using social media, Starbucks wins more
than a popularity contest
with its vast numbers of online fans. The sites have become an important way to
advertise daily and, occasionally, drive huge numbers of
customers into stores.
The fifth-largest brand
on Facebook, with 34 million
fans, Starbucks trails only
Coca-Cola, Disney, Red Bull
and Converse, according to
SocialBakers.com.
Starbucks executives figure that through Facebook
fans and their friends alone,
they have access to nearly 1
billion people — one-seventh
of the world’s population.
On Twitter, its 3.6 million followers rank it fourth,
behind Samsung Mobile,
iTunes Music and NASA.
And that’s just for the
main Starbucks name. The
chain has dozens more pages
and handles for Frappuccino,
Seattle’s Best Coffee, Tazo
Tea, other brands and foreign
markets.
There are even “Starbucks
Partners” pages for the chain’s
employees, more than half of
whom in the United States
are 25 years old or younger.
A recent Starbucks Partners
photo on Instagram and Face-

book touted a California store
where three workers made 40
drinks in 10 minutes — for a
nearby zombie movie shoot,
naturally.
Although having followers is important, the real test
is interaction and sales, and
Starbucks has been winning
there as well.
“Starbucks was holding
Facebook promotions before
most restaurants even figured
out this was a space they needed to be in,” said Alicia Kelso,
senior editor at Networld
Media Group in Louisville,
Ky., parent company of FastCasual.com and other online
trade publications that track
the restaurant business.
Starbucks’ first big socialmedia promotion came in
2009, about a year after it
launched on Facebook and
Twitter. It offered a free pastry with drink purchase before 10:30 a.m.
A million people showed
up, proving “the channels are
not just about engaging and
telling a story and connecting, but they can have a material impact on the business,”
said Alexandra Wheeler,
who’s in charge of Starbucks’
global digital marketing.
It is difficult to quantify a
brand’s interaction quotient,
but the site Klout.com tries
by using more than 400 pieces of information from various social-media networks.
Klout gives Starbucks
a score of 83, better than
Peet’s Coffee at 77 but below
Dunkin’ Donuts at 86 and
McDonald’s at 92.
Not all interaction is welcome, however.
A McDonald’s campaign
backfired last year when it
tried to use Twitter to highlight the farmers from whom
it buys produce.
Although McDonald’s used
the “#McDStories” Twitter
hashtag just twice, the Twitterverse quickly adopted it to post
items denouncing and ridiculing it.
Posting on social-media
sites used to be a one-person
job at Starbucks.

Starbucks digital staffers, from left Paige Dell’Armi, Briar Waterman and Archana Ramachandran photograph and video Major Cohen,
a headquarters employee, as he demonstrates how to make French press coffee. The video will be distributed on social media sites. The
company is one of the most successful at using social media to reach customers and advertise via online sites. Ken Lambert / MCT

Now five people are on the
job, veterans of social media
from Microsoft, the Seattle
Art Museum and the Phoenix Suns.
Their charge is to “be
authentic” and “be the best
barista online.”
That means writing pithy
posts like the recently popular, “Sometimes a good cappuccino and a good book are
all you need.”
It also means being on top
of popular culture.
Sometimes, there may be a
reference that resonates with
an older crowd, like a photograph on Dr. Seuss’ birthday
of his cat’s striped hat drawn
on a Starbucks coffee cup.
Often it’s something for
younger people, responding,
for example, to singer and
actress Demi Lovato’s lament that Starbucks baristas
do not know her name with
a photograph of a specially
decorated cup just for her.
The posts are not always
so spontaneous.
Starbucks’ schedule for
social-media topics looks like

Your
master’s
.
Your terms.
We’ll show you how.

the departing-flights board
at the airport.
Some weeks it focuses on
Evolution Fresh juices, other
weeks on its global month of
(volunteer) service.
The whole social-media
team takes photos for posts.
Paige Dell’Armi, who has
posted for Starbucks for
about a year, even keeps backdrops tucked under her desk.
One recent weekday, she
and others on the team shot
photos and video of another
headquarters employee, Major Cohen, making coffee
in a French press. The post
highlighted how to brew the
perfect cup at home.
Whatever the focus, posts

on each platform are relatively spare — maybe one a
day, sometimes fewer.
“They’re not cluttering up your news feed,” said
Kelso, of Networld Media
Group. “That’s so important,
because people do not want
to have brands in their news
feeds.”
Starbucks also does not
push products or causes too
hard, she said.
Its posts are just as likely
to be a smiley face, an accidental tweet that in 2011
generated more than 1,500
retweets.
Often they call to mind
the quotes on cups from way
back in the mid-2000s, some

of which are preserved on
a Starbucks photo board at
Pinterest.
There are new, noncup
quotes there as well, like,
“Keep calm and make coffee.”

Follow us on Twitter!

@SpartanDaily
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Summer
Session!
Welcome
SJSU Students!
Satisfy your lower division major and
general education requirements for just

$46/
INFORMATION FORUM I 6:30 PM
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JUNE 10

Sobrato Center for Non-Profits
350 Twin Dolphin Dr., Redwood Shores

per
semester
unit!

Summer classes begin June 3 and June 17.
To sign up for Summer Session or Fall Semester classes,
visit westvalley.edu/sjsu
For SJSU to West Valley College course to course articulation,
GO TO

assist.org

RSVP NOW ndnu.edu
(650) 508-3600

Meet program directors and staff
Explore resources, ﬁnancing options
■ Evening classes start year-round
■ Online programs available
■ Personal advising start to ﬁnish
■
■

Master’s in Art Therapy, Business, Clinical Psychology, Computer & Information Science, Education, English,
Management, Music and Public Administration | Teaching credentials | Ph.D. in Art Therapy.
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Instant replay: Student group gives used sporting goods second life
By Bryan Delohery
@Bdelohery
The nonprofit organization RePlay, comprised of kinesiology student volunteers,
is on a mission to collect old
sports equipment to donate
to special needs children and
homeless shelters.
Last Friday the group held
its first event of the semester,
a hike for special-needs foster
children at Alum Rock Park.

Thinking of
myself as a
role model
makes me
push myself
a little bit
more ...
Sally Sagot
Senior kinesiology major
According to Jessica Chin, a
doctor of physical cultural studies and adviser for RePlay, the
mission of the group is to cut
waste in landfills by taking old
sports equipment off of people’s hands, promoting health
and wellness through physical
activity and reaching out to
under-served communities.
“There is a real social justice
aspect to what we do,” Chin said.
“We run certain drives to collect equipment and then we will
refurbish them if need be and
find groups who need them.”
According to the RePlay
community page on Facebook,
the organization was launched
in 2008 by six graduate students and Dr. Jay Johnson, a former assistant kinesiology pro-

fessor at SJSU who is now with
the University of Manitoba.
Nick Martinez, a senior
kinesiology major and group
organizer, said the kids are usually quiet at first, but open up
after spending time with them.
“The kids were pretty elated to see that they were getting
free stuff and they got to hang
out with some college kids too”
Martinez said. “At the end of
the day the kids were like ‘Oh,
we have to leave already?’”
Martinez said RePlay is
hosting a basketball clinic on
May 17 at the sport club in the
Event Center and will be working with kids ages 8 to 15.
“Some of the members of
the women’s and men’s basketball team are going to come
and help teach the kids drills,”
Martinez said. “Jessica Chin has
been collecting basketballs for
the past year, so we are going to
give those away.”
Chin said after the upcoming basketball clinic, RePlay
will host a shoe drive until the
end of the semester.
“We know that a lot of the
athletes here have extra shoes
and we want to make sure those
do not end up in a landfill,”
Chin said. “There are people
who can benefit from them and
we will donate them to EHC
Lifebuilders.”
EHC Lifebuilders is a homeless shelter in Milpitas that not
only houses those without a
home, but focuses on helping
people find permanent housing.
Chin said the response to
the program has been overwhelmingly positive.
“We made a very large donation of sports equipment to
a local elementary school last
year,” Chin said. “The kids are
really grateful and they’re super happy.”

Members of RePlay discuss the next event they plan to hold during a meeting on campus in April. Photo courtesy of RePlay

The organization tries to
take advantage of the fact
that younger kids usually
tend to look up to older kids,
she said.
“We pair them up and have
the buddy system, but it’s small
enough that it can be one-on-

one and it allows them to form
personal bonds with the volunteers,” Chin said.
Senior kinesiology major
Sally Sagot said working with
these kids at RePlay events
has been extremely satisfying
and exciting.

“Once we have the donations
the fun part comes, which is
holding an event,” she said. “That
is the part where the bonding
happens, when you get to have
an influence on someone’s life.”
Sagot also said it feels great
to have an influence on kids

who go to school in the San Jose
area.
“Thinking of myself as a role
model makes me push myself a
little bit more to be respectable
and a good student,” Sagot said.
Bryan Delohery is a Spartan
Daily staff writer.

TECH MUSEUM
TICKET GIVEAWAY
Find the hidden phrase of the day in
ad in the Spartan Daily from April 29-May 2
Bring in at least one phrase to
Dwight Bentel Hall 209 I from 2-4pm
to be entered into a drawing to win
tickets to the Tech Museum’s

after hours

Today’s Phrase:

BIG SUMMER SESSION
Must be an SJSU Student
21 or older to enter
Tower card required upon ticket pickup
After Hour events

Star Tech
May 2

Maker Shaker
June 6

for more info call 408-924 3270
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HORSE RACING

Kevin Krigger to become second black jockey in Derby since 1921
By Dick Jerardi
McClatchy Tribune
LOUISVILLE, Ky. — When
the Kentucky Derby was first
run in 1875, black jockeys were
dominating the sport, as they
had done since horses first
started racing in fields all over
America before and after the
Revolution.
In that first Derby, 13 of the
15 horses were ridden by African-American jockeys. Exactly
15 of the first 28 Derbies were
won by black jockeys, former
slaves and sons of former slaves.
Isaac Murphy was the first
rider to win the Derby three
times. Judging by his statistics,
he may have been the greatest
jockey who ever lived.
He rode in 1,412 races and
won 628, an incredible 44 percent, the rough equivalent of a
.600 hitter in baseball.
Jimmy Winkfield won the
Derby in 1901 and 1902 and
finished second in 1903. He
was, by every historical account, a brilliant jockey.
Post Civil War Reconstruction opened a window for black
jockeys to ride at established
race tracks.
Jim Crow closed the window
in the late 1880s. Eventually,
black jockeys were intimidated
and run off race tracks from
New York to Kentucky and everywhere in between. Some of
America’s first sporting heroes
were shamefully eliminated
from their sport.
Nearly a half century before
Jackie Robinson in baseball,
horse racing was integrated.
Then, the door was shut and not
reopened for decades.
By 1904, Winkfield was on
his way to Russia where he became a riding legend there as
well as in Germany and France.

No black jockey has won the
Derby since 1902. Few have
even had a chance, as black riders were excluded from the
sport for so long that generations of potential talent never
even considered the game.
Enter Kevin Krigger, 29,
from St. Croix in the U.S. Virgin
Islands, a kid who used to grab
neighbors’ horses and take off
in a race of his own. He graduated to races against friends on
the beach and, each May, would
watch the Derby, believing that
one day he would be in it.
That day will be Saturday
when Krigger becomes just the
second black jockey since 1921
to ride in the Derby. (Marlon
St. Julien finished seventh on a
hopeless longshot in 2000.)
And he won’t be riding just
any horse. Krigger will ride
Goldencents, the Santa Anita
Derby winner, a horse with a
real chance. (Fellow St. Croix
native Victor Lebron will ride
longshot Frac Daddy.)
In St. Croix, horses sometimes wandered into Krigger’s
back yard.
“I just kind of figured if a
horse is in my yard, I have the
right to be able to go for a ride,”
Krigger said.
So he did.
Tall (5-6) for a rider, Krigger arrived on the mainland in
2001, just hoping for a chance.
He rode in the minor leagues,
first at Thistledown in Ohio,
then the Northern California
circuit, a stop at Calder in Miami and then Emerald Downs
in Seattle.
“I was fulfilling a dream,”
Krigger said. “I wanted to become a champion.”
He went back to Golden
Gate Fields, across the bay from
San Francisco and established
himself as one of the best there.

Jockey Kevin Krigger smiles as he hangs out yesterday at Churchill Downs racetrack in Louisville, Kentucky. Mark Cornelison / MCT

Last year, he went to Southern California where, if you can
get on the right horse, you can
get to the Derby.
“I was fortunate enough
when I started to ride in Southern California, I was given a
present from a friend and it
was the ‘History of Black Jockeys’ and I took the time out to
actually read the book and got a
chance to educate myself about
the black jockeys that rode,”
Krigger said in his lovely Caribbean accent.
Krigger grew up on an island
that is 28 miles long and seven
miles wide with almost no horse
racing culture. He has now ridden 900 winners at tracks all
over America.

Goldencents is surely good
enough to take him there. The
colt has raced six times with four
wins, a second, and earnings of
$1.25 million. Krigger has ridden the colt in every start.
“He worked Goldencents
maybe six weeks or so before his
debut, and he got off him, and
in his best U.S. Virgin Island accent just said, ‘Wow, man, this
horse can really run,’” said the
colt’s trainer, Doug O’Neill.
O’Neill never wavered on
Krigger even after the colt got
in a messy speed duel in the
March 9 San Felipe Stakes and
finished fourth.
“He’s just got ice running
through his veins, and he’s got
that let’s-bring-it-on (attitude)

Classifieds

instead of (being) in awe of the
whole thing, even though it is a
pretty amazing historical fact
that it’s been a long time since an
African-American has won the
race,” O’Neill said. “So I think it’s
time to make it, to have it happen again and I’m hoping May 4
that Kevin and I are both part of
a great history of this great race.”
It was just a year ago that
O’Neill stuck with unknown
jockey Mario Gutierrez on Santa Anita Derby winner I’ll Have
Another. They won the 2012
Derby together.
“The irony is that the
trainer (in 1902) was an Irish
guy named Thomas McDowell,” O’Neill said. “So Kevin’s
going to be playing Winkfield

and I’m going to be playing
McDowell.”
And if they do win it, the
jockey might even be a bigger
story than the five percent
owner of Goldencents, a man
who caused Krigger to watch
his first college basketball
game on April 8.
That would be the night
Louisville beat Michigan for the
national championship. Krigger
said he never wavered in his belief that Rick Pitino’s Louisville
team would win.
Now, Krigger is coming to Pitino’s city to ride for that man, to
go after the Derby.
“It’s like everybody is out
of their seat right now cheering me on,” Krigger said.

Today’s Crossword Puzzle
Universal Crossword

Employment
FOCUS GROUP
Eating less to save money? Can’t afford to eat
balanced meals? Worried about your next meal?
A graduate research project is sponsoring a series
of focus groups to learn how students at SJSU cope
with worrying about their food supply.
GET INVOLVED. 1 hour commitment. Participant
compensation. Completely confidential.
Sign-up @ hungrystudent.sjsu@gmail.com
$$ Sperm Donors Wanted $$
Earn up to $1,200/month and help create families.
Convenient Palo Alto location.
Apply online: www.SPERMBANK.com
Waitress/Waiter - Thai Restaurant

ACROSS

Help Wanted: Waitress/ Waiter for neighborhood
Thai food restaurant located in San Jose, near
Los Gatos. We have friendly customers (techies,
local residents), warm decor and great food. Good
tips and nice management! Lunch and dinner shifts
available.
Call Bob @ 408-691-2997
Email bobgodwin@gmail.com
Summer Student Storage!
Discounted student rates available at
Downtown Self Storage. Reserve your unit today:
Phone: (408) 995-0700
Address: 850 S. 10th St., San Jose
Email: info@selfstoragesanjose.com
Web: www.selfstoragesanjose.com

PREVIOUS PUZZLE ANSWER

How To
Place your ads ONLINE at
www.Spartandaily.com/advertising
You can also place
classifieds through the
Spartan Daily Ad office.
Call us at 408.924.3270 or
visit us in DBH 209.
Office Hours: 1:30 - 4:15 P.M.
spartandailyads@sjsumedia.com

DISCLAIMER
The Spartan Daily makes no claim for products or services advertised below nor is
there any guarantee implied. The classified columns of the Spartan Daily consist of
paid advertising and offers are not approved or verified by the newspaper. Certain
advertisements in these columns may refer the reader to specific telephone numbers
or addresses for additional information. Classified readers should be reminded that,
when making these further contacts, they should require complete information
before sending money for goods or services. In addition, readers should carefully
investigate all firms offering employment listings or coupons for discount vacations
or merchandise.

1 Interlock
5 Head-andshoulders
wrap
10 “By yesterday!”
14 Muscle
malady
15 “A Taste
of ___”
16 Powerful
feline
17 “___ Mike”
Tyson
18 Tool put
away for the
winter
19 Entreat
20 Filthy
money
22 Famous last
words?
24 Field goal
specialist
27 “The Alienist” author
Caleb
28 It can be
feathery
or scaly
30 Captain’s
wheel
31 Vehicle with
bells, often
34 Cleric’s tunic
35 Spanish
cooking pot
36 Follow an
event
37 Feel longing
for
39 Like
windows
in French
doors
42 Break the
news
43 Voiced one’s
displeasure
45 Abruptly

47
48
50
51

52
53
55

58
61
62
65
66
67
68
69
70
71

dismissed
Close friend
Acre’s acres?
Big benefit
All Those
Years ___”
(George
Harrison
song)
Trunk of
a tree
Emergency
room
medicine
What a million-selling
recording
goes
Leg joint
It’s picked
from a
pocket
Winter
toy-store
stock
(Had)
reclined
It is enough,
according
to some
Deep
boredom
Added years
Jury member
Eats more
than one’s
fill
Ends an engagement

DOWN

1 It may be
registered
2 Eggshelllike color
3 What a car’s
struts are for
4 “Gregorita”
painter
Robert

5 “Every Little
Thing ___
Does Is
Magic”
6 Mason’s
burden
7 Nicholson
dramedy
8 What to do
after you
“read ‘em”
9 Forte of
Oscar Hammerstein II
10 Clear
11 Shocking
thing left at
your front
door?
12 Asian
caregiver
13 Shells out
money
21 Rebounded
sound
23 Fictional
story
25 Seaweed
one can eat
26 First name
among jazz
legends
28 Animated
classic
of 1942
29 Melanges
32 Bygone
prison
33 “Greetings!”
38 Abalone
eater
40 Academic
challenge
41 Editing
mark
44 Where to
land lox
46 Backup
contents
49 Bifocals
54 Acquisition

by marriage
55 Penny-inthe-wishing-well
sound
56 Oft-flubbed
thing
57 A human
bone
59 Told a story
60 Brings to a
close
63 Expected
64 Affectionate
family name
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Our university is not Walmart
This past weekend, the Chronirevenue exceeding $421.9 billion. If
cle of Higher Education published
you were to combine the net worth
a profile of San Jose State University
of the six members of the Walton
president Mohammad Qayoumi.
family, it would equal the combined
This article outlines Qaynet worth of the poorest 30 percent
oumi’s principal inspiration for
of all Americans.
SJSU: Walmart.
Notwithstanding the decades
He says we can learn from the
of human rights abuses, the alcompany’s “successes,” as it exlegations of withheld pay, the inpanded its online and physical
tentional diversion of benefits by
Leo Postovoit’s
retail locations — blending the
preventing workers from working
column appears
two and not compromising its
full-time, nor the lack of advanceevery Thursday
business strategy.
ment for longtime employees, I
However, I fundamentally disagree. If we can easily say I am insulted that my alma maare to learn anything from the largest retailer ter would ever be used in the same sentence
in the world, it’s what not to do. Let’s critically as Walmart.
delve into why Qayoumi is wholly wrong.
Second, the issue at hand of being comFirst, the character of his example is what pared to a business growing its online assets
our university should never produce.
is equally as troubling. Qayoumi himself
The average employee at Sam Walton’s went to all brick-and-mortar institutions for
empire earns just $8.81 per hour, and a third of his college education. Yet he suggests we, toWalmart’s employees work less than 28 hours day, all should take courses online instead of
per week and don’t qualify for benefits.
attending class.
It’s also the largest shipping company in
In the online version of a university, there’s
the world — it moves goods from sweatshops no room for the socratic method, nor a campus
in developing countries where hourly wages community, nor any student culture in a Web
dip down to as low as 13 cents an hour. Accord- portal. There’s no room for club meetings, no
ing to the National Center for Education Sta- room for Greek organizations, no room for a
tistics, you’ll earn on average $40,000 a year as daily newspaper and no room to grab a cup of
a college graduate, around $15,000 more than coffee with a classmate.
a high school graduate, which works to around
But that’s OK, Walmart doesn’t care about
$19.23 an hour.
culture — fundamentally it destroys towns by
So, congratulations. Your university presi- undercutting every service and good and redent thinks you should learn from indentured places them with a giant blue concrete buildservants of the largest example of commod- ing and 5-acre parking lot.
itized American corporatism.
Our online courses might score higher in
If Walmart were a nation, it would have the disciplines of science, technology, engithe 25th largest GDP in the world, with its neering and math because you can rewatch

videos of your professor, but I think it’s better to actually be able to meet with a professor
who knows your name.
SJSU’s courses are currently too expensive and too few to be called “massive open
online courses.” But if they do become true
MOOCs — where one professor oversees tens
of thousands of students in one class, as Qayoumi probably intends — the sense of personality you receive from your professor becomes a carbon copy duplicate in a content
management system.
Finally, I accept that Qayoumi is an experienced and talented administrator, but I
wholeheartedly disagree with his plans for our
university, mostly because of how he executed
the plan.
SJSU’s most recent expansion in the online world, Udacity, was a deal done without
consultation of Academic Senate, any students, any faculty or any of the university’s
departments.
And perhaps there is some good in the
model, but secrecy breeds suspicion and secrecy usually breeds corruption. As brilliant
as Udacity sounded, I can’t even evaluate its
quality until I evaluate how secret its development was. But that’s OK, Walmart would do

But this is Egypt,
and a young post-revolutionary Egypt at that.
Journalists, broadcasters, editors and media figures of all types,
particularly satirists,
live in a radically different environment there
than they do here.
Freedom of the
press is new in Egypt
and many in power are
uncomfortable with it.
Youssef had been
investigated by Islamic
lawyers several times
before his arrest and afterward.
Just a few days after his arrest
in March, the government had to
dismiss another case against him
made by another Islamic lawyer trying to ban his show for (once again)
insulting Morsi, and this time for
sexual innuendo.
Youssef is not the only agent of the
free media who has been harassed and
arrested, not by a very long shot. It’s
par for the course these days.
It’s possibly unfair to single out
Youssef from the so many who have
been
similarly
intimidated, but
he stands as the
highest-profile example and a fuse
for discussion.
Many observers and activists
see this all as part
of a government
crackdown on dissent and it’s certainly not hard to
believe.

A free media for a free country
I’d be willing to bet that most
Americans wouldn’t know who Bassem Youssef is and I’d be equally
willing to bet that almost every
Egyptian does.
A lot of people like to call him
the Egyptian John Stewart, and he
has been both a phenomenon and
anomaly in post-revolution Egypt.
For me, he is an exemplar of the
role the media needs to play for a
free society.
Youssef, a cardiac surgeon, burst
into Egypt’s popular consciousness during the revolution with his
YouTube show “B+” and its biting
political satire.
The show was so popular that
after the revolution he was picked
up by a major TV station — and thus
“El Bernameg” (“The Program”) was
born.
Youssef himself admits to being a John Stewart fan and that “El
Bernameg” was directly inspired by
“The Daily Show.”
It would be fair to say that satire
like this has been a rarity in Egypt,
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or any other country that has been
living under a dictatorship.
Freedom of expression is something essential to a functional democracy and it’s been something a
deeply divided Egypt has been struggling with since the revolution.
At the end of last March, the Egyptian government arrested Youssef
for insulting president Mohammed
Morsi, and for insulting Islam.
He was released on bail the next
day, but not before capturing national media attention and revealing to the world the
troubled relationship
between Egypt’s government and sections
of its media.
In the context of
our own environment
in the United States,
these are deeply bizarre
charges — imagine what
would happen to the
world of comedy and
satire if it was illegal to
mock the president.
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No
government,
anywhere,
should ever
feel safe
from the
media.

that too. Integrity isn’t necessarily its main
focus: It’s the bottom line.
Don’t get me wrong: I love the Internet
and I love cheap things. I love its open-source,
open-information, shared-resource goodness.
I think it promises many new avenues for potentially brilliant solutions to previous problems, such as education in remote places.
And if education can become cheaper, all
the better. I’m in life with the goal of making
education more accessible.
But the idea of a university — where educated and cultured peoples congregate to share
their different ideas and perspectives — is not
prevalent in this plan.
What seems to be happening, instead,
is the “shopping cart” experience. If unchecked, I see Qayoumi’s SJSU in five years
being an e-commerce site, where you buy
class widgets to add to your knowledge portal. You only see your classmates when you
graduate and you have no idea what your
professor even looks like.
I hope that SJSU takes a closer look at this
example and I really hope we don’t become
Walmart.
Leo Postovoit is a contributing columnist.
Follow him on Twitter @postphotos.

That the arrests and
Egypt has been deepinvestigations are still
ly divided by contrary
going on is a sign that
political and cultural
criticism and examinainfluences since the end
tion of the government
of the revolution.
still goes on as well.
The powerful MusMorsi and the
lim Brotherhood, which
Brotherhood still feel
dominates the young
threatened by the megovernment, has been
dia, and this is good.
in a wrestling match
This is a special
No government, anywith both its moderate,
appearance of Chris
where, should ever feel
secular opponents and
Marian’s column
safe from the media.
Egypt’s courts.
The continuing soIslamist president
Morsi angered many when he lidification of the Brotherhood’s
changed the constitution to allow power in Egypt, and an apparent inhim to override the judiciary, in a crease on crackdowns of dissent are
convoluted political episode that disheartening signs.
But Youssef, and all those like
drew thousands of protesters back
him, are a cause for hope.
into the streets once more.
The struggle between the EgypLiberal and secular opponents of
Morsi and the Brotherhood have seen tian government and the Egyptian
efforts to exclude them from gover- press is a tremendous example of
just how fundamentally important
nance and cement Islamist rule.
Both the president’s office and a free media is to a free society.
It’s a battle for a truly free
the political party of the Brotherhood have insisted that they are Egypt, a battle that may be lost but
committed to freedom of expres- is still worth fighting, and I wish
sion, but individual lawyers and them well.
Chris Marian is the Spartan Daily
organizations continue to harass
the more critical elements of the Opinion Editor. Follow him on TwitEgyptian media.
ter @ChrisMarian1.
In an interview with the Huffington Post, Youssef, who considers
himself a devout Muslim, said Islam
was being perverted into a tool for
control by those in power.
Youssef and “El Bernameg” is still
Follow us on Twitter!
on the air and critics of Morsi and
@SpartanDaily
the Brotherhood are still vocal — and
still being harassed and intimidated.
The continuing campaign against
elements of the Egyptian media of
course saddens me, but it also gives
me hope.
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EXHIBIT

Akron Zoo trains new Komodo dragons
By Kathy Antoniotti
McClatchy Tribune
AKRON, Ohio — Everyone
who visits the Akron Zoo’s Education Center, better known as the
Komodo Kingdom, has met TNT.
After all, the center was named for
him, one of the most powerful and
largest lizard species in the world.
Until recently, TNT, considered an adult at 14, has been the
grand poobah of his kingdom,
outliving a female Komodo dragon that died of old age several
years ago.
TNT is a 145-pound, 9-footlong reptile that could live up to
the age of 25 in captivity.
Little seems to faze him — including the inclusion in his domain of two rambunctious youngsters.
The newcomers, 2 {-year-old
females, just might give the old
guy a run for his money. The
“girls,” Draco and Charlie, came
from the Denver Zoo in December Akron Zoo animal trainer April Sidoti uses target training to train one of two two-and-half-year-old komodo dragons to
enter and leave the exhibit, April 19, 2013, in Akron, Ohio. Trainers use a laser pointer and a small target and try to get the
after the Association of Zoos and dragons to touch them and they are rewarded with food when they hit the spot. Ed Suba Jr / MCT
Aquariums gave the directive for
the move.
eight years ago, said Barnhardt.
Last week, Golgosky and ani- exhibit doors. Or they might need
“The great thing about these
TNT will never be in the exhibit mal keeper April Sidoti showed to be separated on occasion for
two is that they are really active. at the same time as the youngsters, no fear while teaching the girls medical exams and for recall, when
There are lots of things in the ex- said senior Komodo Kingdom to “target” or touch a spot, using necessary, said Golgosky.
hibit. They can explore the trees, keeper Joe Golgosky.
chunks of fresh meat offered at
Initially, Charlie showed an inthe digging pit and the water,” said
“They are solitary as adults,” he the end of long-handled tweezers terest in an infrared laser pointer
David Barnhardt, director of mar- said. When not in the exhibit, TNT as a reward.
that takes the temperatures of the
keting and guest services.
is kept in a separate area, and the
“They are very curious. That water, rocks and floor of the dragKeepers bury food in the loose youngsters will someday have to makes training a lot easier for us,” ons’ exhibit twice each day so caredirt pit as an enrichment activity be separated too.
said Sidoti.
takers can make sure it stays warm,
to keep them engaged.
But for now, the 4-foot-long
Zoo patrons accustomed to 105-115 degrees.
But TNT, for the most part, en- newcomers will be in the exhibit watching the slow-moving TNT
“We noticed Charlie was reactjoys a pretty sedentary life, mov- from 11 a.m. to 12:30 p.m. (start- are in for a treat, said Barnhardt, ing to it,” said Golgosky. Hence, it
ing slowly around the exhibit that ing at 10 a.m. when the zoo goes who believes the zoo will see a became a training aid. She quickly
was built to meet a dragon’s partic- to summer hours May 1) and spike in attendance as word gets learned that if she touched the
ular needs, including heated floors are undergoing training as the out about the new reptiles.
red spot made by the laser, a treat
and rocks.
newest members of the zoo’s
“This has always been one of would come her way.
Komodo dragons originate in menagerie.
our most popular exhibits,” said
As if on cue, one of the young
the wilds of Indonesia, but like
Dragons are cannibalistic and Barnhardt. “To have two juveniles lizards waded into the pond, swam
Charlie and Drago, TNT was born opportunistic eaters. For most is a great opportunity for us.”
across the water, crawled up on a
in captivity, coming to Akron of us, training a dragon could be
But first, the girls must be rock and looked at the spectators
from the Miami Zoo more than fraught with danger.
trained to move in and out of their that were looking back at her.
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“For now, our biggest target
would be the elementary school age
children, while they’re still young
(and) moldable,” he said. “We’ve
done kindergarten through third
grade, but now we’re going to do
through fifth grade.”
Hughes also said that instead of
donations, they encourage people to
sign up for the book club that they
launched on their website.
“If you become a member of our
book club for a small fee, then we
send you books that we like and you
send them back after you’ve read
them and we donate a book for every book that you read,” he said.
James Simpson, a sophomore
business marketing major and
S.T.O.R.Y. intern, said reading to
young kids is one of his favorite
parts of working for the company.
“You turn up and it’s something
they’re not used to,” he said. “It
makes them really happy.”
Shanique Flynn, a senior design
major who also works at S.T.O.R.Y.,
said designing the clothes and the
website is good practice for her.
“It’s fun to take product photos
and edit them and to create designs
for the bag and shirts,” she said.
Flynn also said although she
thought she wouldn’t enjoy reading
to the children at first, she has come
to love it.
“You have to make the time for
it, but once you go, the time doesn’t
matter,” she said. “The kids being
happy and having so much fun, it’s
really rewarding to see that.”
Lauren Hailey is a Spartan Daily
staff writer.

